
 

 
Part Time Lecturer – Organizational Communication and Its Social 
Context  
 
NYU London is currently recruiting for a part-time lecturer to teach two sections of an 
undergraduate Stern School of Business class, “Organizational Communication and its Social 
Context.” Teaching commences in the Autumn Term (4 Sept. – 17 Dec. 2017). 
 
New York University is a Global Network University (NYU-GNU) with courses and programs offered 
at 14 academic centres on six continents. NYU London is an undergraduate study abroad program 
of exceptional quality, with teaching strengths across the curriculum. Our UK faculty, drawn mainly 
from local universities, has an excellent record in teaching and research. Classes are held at the NYU 
London Academic Centre at 4-6 Bedford Square, WC1. 
 
COURSE DESCRIPTION 

In this course, students learn how organizations communicate with multiple types of audiences, 
focusing on the interconnections between business and society. The course uses the stakeholder 
model of the corporation to introduce the strategic implications of communication for modern 
organizations. Students focus on strategic and tactical aspects of corporate communication to study 
and practice the ways in which organizations communicate to their varied internal and external 
stakeholders. Assignments develop students’ abilities in speaking and writing to these varied 
audiences, both to inform and to persuade. The course emphasizes bridging theoretical 
fundamentals, and action learning is stressed, which includes applying communication strategy to 
the following: oral and written business assignments; presentation delivery techniques; visual 
communication analysis and practice; team communication. 
 
Course goals:  

An understanding of business communication theories. 
An understanding of the social impact of business by examining socially responsible organisations. 
Understanding the relationship between corporations and their stakeholders in interactive ways. 
Practical applications will include: 

• informative, persuasive & collaborative presentation and documents 
• successful team communication and leadership 
• effective management of times, tasks and outputs 

 
TEACHING & LEARNING EXPECTATIONS 

The instructor will combine his or her own lectures (based on common readings) with classroom 
discussions that he or she will facilitate. Assessment is continuous with a series of small group and 
individual activities and a particular emphasis on presentations.  All student work is to be marked 
and commented upon by the instructor. 
 
EXPECTATION OF HOURS 

The semester is 15 weeks (14 weeks of teaching plus an exam week) and classes meet once a week 
for 3 hours with a 30-minute break.  Organizational Communication is taught across two sections of 
20-24 students each and these sections can be taught on the same day (morning and afternoon) or 
separate days, as per instructor availability.  In addition to the time required for course preparation, 
classroom instruction, and marking, the instructor is required to hold a minimum of one set 60-



 

minute “office hour” at NYU London per week, during which time she or he will be available to 
meet with students. 
 
FACULTY QUALIFICATIONS 

Applicants should have a higher degree in a relevant field, PhD preferred.  It is expected that the 
post-holder will have a minimum of 2 to 3 years teaching at the university level; experience 
teaching American undergraduates is helpful.  In addition, professional experience in corporate 
communication would be desirable. 
 
APPLICATIONS 

Competitive salary. Terms and conditions will be discussed with the successful applicant. 
Applications, in the form of a C.V. and covering letter, should arrive by 3rd July by e-mail to Courtney 
Hopf at courtney.hopf@nyu.edu  
 
The successful candidate should have the right to live and work in the UK prior to appointment. 
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